The economic value of tourism in Cornwall

£1.4 billion (£1.2 billion domestic plus £129 million overseas) SOURCE: South West Tourism Research for Visit Cornwall  (2011) The Value of Tourism
25% of all employment
https://www.visitcornwall.com/sites/default/files/generic_files/Value%20of%20tourism-2011.pdf

Total value of Cornwall’s economy is £7 billion (ONS, 2012) thus tourism represents  
20% of Cornwall’s economy.

Tourism expected to grow by 2.6% p.a. between 2009 and 2018 compared to 0.8% for manufacturing.  (SOURCE: SW Historic Environment Forum)

The economic value of culture

Creative industries (which includes visual arts, performing arts) valued at £500 million in 2012 

Cornwall’s rich heritage has drawn £60 million of investment to 43 projects across Cornwall breathing new life into buildings and sites and regenerating towns and villages. For every £1 invested by local authorities £50 was secured from other sources. 



The social value of culture  

Research for DCMS (2014) identified statistically significant associations between cultural engagement and a range of social impacts. 

Health impacts: 
Those engaging with the arts as an audience member were 5.4% more likely to report good health. 

Education impacts: 
Participants in arts are 14.1% more likely to report an intention to go on to further education. 

Economic productivity related impacts: 
Unemployed people who engage with the arts as an audience member were 12% more likely to have looked for a job in the last four weeks when compared with unemployed people who had not engaged with the arts. 

Civic participation impacts: 
People who engage with the arts as an audience member are 6% more likely to have volunteered frequently (once a fortnight or more). 
Those who engage with the arts as an audience member gave £50 per person more in charitable donations over the last year. 

SOURCE: DCMS (2014) Quantifying the Social Impacts of Culture and Sport https://www.gov.uk/government/publications/quantifying-the-social-impacts-of-sport-and-culture




Further value of tourism and culture working much more closely through Cornwall 365:

Attracting higher spending, ethically minded visitors - see stats on cultural engagement 
Extending the tourism season into shoulder and off-peak periods – getting the message out that Cornwall has something to offer 365 days a year with plenty of cultural activity happening under cover.
Increasing visitors to inland areas.
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